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DATES: June 16 & 17, 2012 

TIMES: Saturday, June 16th ð 12PM to 7PM 
Sunday, June 17th  - 10PM to 7PM 

LOCATION: Juneteenth In the Park, A Cultural Festival is located in the heart of Downtown San 
Jose in Cesar Chavez Park.   

FEATURES: African American visual art and cultural festival with all-day entertainmentð2 days. 

ATTENDANCE: The two day (2) event will attract an average attendance of 15,000 local and national 
visitors.  Our attendees range from children to college students to professionals.  Our 
main audience is 18-55 age range making an average salary of $70,000 per year.   The 
most common occupational category is IT/professional.  Complete demographic avail-
able. 

PRESENTED BY: African American Community Service  
Agency of the Silicon Valley, a 501(c)3 not-for-profit corporation. 

ATTRACTIONS: An eclectic collection of artists presenting fine arts, jewelry, paintings, photography, 
ceramics and more.  Two large stages feature more than 100 local artists and enter-
tainers.  The Juneteenth Festival features children's entertainment, arts-and-crafts, and 
interactive projects for the entire family.  Over 25 different menus of multi-cultural cui-
sine are offered at the Juneteenth Festival food courts along with soda and wine. 

  

EXECUTIVE SUMMARY 

31st Annual Juneteenth Cultural Festival 
 

The Bay Areaôs largest Juneteenth Festival 

Ruben Studdard, 2011 Headliner  

2007 Headliner, Jon B., performing at 
Juneteenth  

2007 Headliner, Pete Escovedo, performing 
at Juneteenth  



WHY SPONSOR JUNETEENTH? 

AN EVENT WITH CULTURE... 
Every June, tens of thousands of people crowd the streets of 
downtown San Jose to participate in the Annual Juneteenth 
Festival.  The streets of downtown San Jose are filled with 

fascinating sights, sounds and smells as more than 100 artists, per-
formers, exhibitors and food merchants take part in the two-day cele-
bration.   

é.AN EVENT THAT HAS A PLACE IN HISTORY 
Traditionally Juneteenth has been a cultural event that recognized the emancipation of slaves in 
the United States in 1864.  Now, the Juneteenth is a multi-cultural event that allows people from all 
cultures to come and enjoy unity, personal independence and responsibility.  The festival em-
braces rich tradition and community. 
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SAN JOSEñWHERE TRADITION MEETS TECHNOLOGY! 
From tradition to technology, San Jose has it all.  San Jose is the 
10th largest city in the U.S. and is the capital of the Silicon Valley.  
The Juneteenth Festival is held in the middle of San Joseôs down-
town redevelopment program.  Within 40 years, San Jose has 

transformed from farmland to tech land.  As one of the safest and most beautiful 
big-city districts in the Nation, the Juneteenth Festival enriches the life of thou-
sands who visit works to preserve the multi-cultural spirit of San Jose.  This Hi-
Tech Capital boasts a growing number of downtown attractions such as muse-

ums, nightclub hotspots, state-of-the-art movie theater, world class hotels, four-star restaurants, and newly 
built Dr. Martin Luther King, Jr. Library. 
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é.AND HAVE A SOLID ORGANIZATIONAL MISSION 
As the producer, the African American Community Service Agency (AACSA), a non-profit service or-
ganization, relies heavily on the individual and corporate contributions to maintain the quality of the 
event while keeping the entrance fee relatively low to the public.  It is the AACSAôs mission to provide 
services that provide services that promote full participation of African Americans of Santa Clara 
County in the general society.   For this reason,  AACSA is proud to assist in making the community a 

better place to live, work and visit by providing effective programs and services to its community members 
and general public. 
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PRESERVING OUR HOMEéé. 
The Agency was founded in 1978 by local community 
members.  It is housed in an old firehouse (San Jose Fire-
house #2) owned by the City of San Jose.  The building is 
approximately 5,000 square feet.  The office is staffed by 

employees with most activities supported by volunteers.  Since 
1979, it has been centrally located in downtown San Jose at 6th 
and Julian Streets to best respond to the needs of the African 
American Community.  Its administers many programs geared to 
youth, seniors and general community. 
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